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DEDICATED SHOW HOURS
Thursday | June 27
11:30 a.m.–5:30 p.m.

Friday | June 28
9:45 a.m.–12:45 p.m.

MOVE IN
Tuesday | June 25

8:00 a.m.–5:00 p.m. (Island booths only)

Wednesday | June 26
8:00 a.m.–5:00 p.m. (Inline booths only)

Thursday | June 27
8:00–10:00 a.m. (Final touches for all exhibitors)

MOVE OUT
Friday | June 28

12:45–8:00 p.m. (all exhibitors)

Don't miss out on THE 
BEST SHOW IN SNOW!

Snow & Ice Symposium attendees want the best, most innovative equipment,  
services and technology to help them build effective and efficient businesses.

KEY DATES KEY DATES ANDAND LOCATION LOCATION
27th Annual Snow & Ice Symposium27th Annual Snow & Ice Symposium

June 25–28, 2024June 25–28, 2024

David L. Lawrence Convention CenterDavid L. Lawrence Convention Center
1000 Fort Duquesne Blvd.1000 Fort Duquesne Blvd.

Pittsburgh, PA 15222Pittsburgh, PA 15222

WHO SHOULD EXHIBIT?
More than 1,300 attendees travel to our show 
each year seeking the best, most innovative 
equipment, services and technology:

•	 Snow removal tools
Plows, pushers, accessories 
Shovels and snowblowers 
Sidewalk machines 
Snow melters

•	 Ice management tools
Spreaders and sprayers 
Brine makers 
Liquid and granular materials 
Storage equipment

•	 Trucks and equipment
Work trucks 
Heavy and compact machines 
Accessories and attachments

•	 Software solutions

•	 Weather tools

•	 Insurance and risk services

•	 Consulting services

For a complete list of current exhibitors,  
visit show.sima.org/tradeshow.

ANNUAL

http://show.sima.org/tradeshow


EXHIBIT BOOTH  
INFORMATION

RESERVE YOUR BOOTH

Member Rate  Non-member Rate 

$2,475 per 10x10  
(300 sq. ft. and under)

$2,975 per 10x10  
(300 sq. ft. and under)

$2,025 per 10x10  
(400 sq. ft. and over)

$2,525 per 10x10  
(400 sq. ft. and over)

To find and secure your space, click here.

PAYMENT DEADLINES
•	 �50% payment is due at time of  

booking/invoice receipt
•	 Full amount is due by March 31, 2024 
•	 �Booth reservations after March 31,  

are due in full at time of contract

CANCELLATION/REFUND POLICYCANCELLATION/REFUND POLICY
SIMA reserves the right to cancel exhibit space if full 
payment has not been received by March 31, 2024 or within 
15 days of invoice, whichever comes last. Written notice of 
space cancellation must be submitted to SIMA prior to April 
19, 2024 for a partial refund of the monies paid. No refunds 
will be made for cancellations after April 19, 2024.

BOOTH SPACE FEATURES
•	 �Complimentary furnishings* includes one 

6’ table, two side chairs, wastebasket

•	 �Draped 8’ back and 3’ side walls and  
7” x 44” sign with your company name 
and booth number (in-line booths only)

•	 �Onsite material handling INCLUDED! 

•	 Lead retrieval app license 

•	 �10 complimentary trade show only 
registrations for booth staff, plus  
discounted full registration fees 

•	 �Free VIP trade show passes to share  
with key customers 

•	 �Enhanced exhibitor profile on the 
show site and the SIMA show app.

•	 Exhibitor marketing toolkit 

•	 Post-show attendee list  

•	 All exhibitors receive free access to: 
Opening and closing keynotes
Welcome reception and  
Thursday night party
SIMA after-hours networking events

June 28 closing event**

*�Additional furnishings, carpet, electric and internet may 
be purchased through the show decorator or venue.

** Extra fee for closing event.

““IRON-CLADIRON-CLAD””  
TRADE SHOW TRADE SHOW 

HIGHLIGHTS HIGHLIGHTS 

RAPID-FIRE RAPID-FIRE 
 EDUCATION   EDUCATION  

SESSIONS  SESSIONS  

SIMA ALE SIMA ALE 
TRAILTRAIL

LOUNGE AREAS FOR  LOUNGE AREAS FOR  
1-ON-1 CONVERSATIONS1-ON-1 CONVERSATIONS

ATTENDEE ATTENDEE 
GAMIFICATIONGAMIFICATION

DEDICATED DEDICATED 
EXHIBIT  EXHIBIT  

HALL HOURSHALL HOURS

http://sq.ft
http://sq.ft
http://sq.ft
http://sq.ft
https://2024simashow.expofp.com/
http://www.sima.org/ShowVIP
http://show.sima.org/tradeshow


YOUR TARGET AUDIENCE  
WILL BE IN Pittsburgh

TORONTO, ON
318 MILES

DETROIT, MI
286 MILES

COLUMBUS, OH
185 MILES

INDIANAPOLIS, IN
359 MILES

WASHINGTON, DC
242 MILES

PHILADELPHIA, PA
305 MILES

PITTSBURGH, PA

CLEVELAND, OH
135 MILES

BUFFALO, NY
216 MILES

BALTIMORE, MD
248 MILES

  445+445+  
MEMBER COMPANIES  

WITHIN A SHORT  
DRIVE TO PITTSBURGH

1,3001,300
AVERAGE 

ATTENDANCE

81%81%92%92% 64%64%
ATTENDEES THAT 
SPEND TWO OR 

MORE HOURS AT 
THE TRADE SHOW

TRADE SHOW ATTENDEES 
WHO ARE OWNERS OR 

OPERATIONS MANAGERS 
INVOLVED IN BUYING 

DECISIONS

ATTENDEES FROM PAST 
SHOWS WHO FOUND 
PRODUCTS/SERVICES  

THEY WOULD BE  
INTERESTED IN BUYING



Expand your brand
Increase your exposure and make the most out of your Symposium experience.

FREE OPPORTUNITIES
Exhibitor Directory Listings 
Add your listing in the show app  
exhibitor directory.

Symposium Xtra  
Product Showcase 
All exhibitors and 
sponsors receive a 
50-word product 
feature in the 
Symposium Xtra  
Show Guide 
delivered to all 
attendees.

JOIN SIMA
SIMA supplier members receive 
special benefits that allow them 
to reach a wider audience, such 
as offering special purchasing 
incentives to members and 
receiving the membership 
mailing list throughout the year 
for their own marketing campaigns.

PAID OPPORTUNITIES
To request a full marketing proposal (booth, 
sponsorships, etc.) or for information on 
custom pricing, email kerri@sima.org.

Snow Business  
Advertise in the only print publication that 
focuses on snow year round. Published 6x 
a year and with a readership of over 25,000. 
For your subscription, click here.

Daily Video Recaps 
SIMA will send three video recaps to attendees 
(W/Th/F). The exclusive sponsor will be 
prominently recognized with their logo at  
the top of each email including a banner ad.

Symposium eNews  
SIMA will send five pre-show marketing  
emails to the larger Snow Business distribution 
list. Companies can sponsor these 
communications (two sponsors per email)  
to amplify their brand in advance of the show.

Sponsorship opportunities are available across multiple price points. Elevate your exposure 
by investing your marketing dollars in sponsorships including physical items, receptions, 
education sessions, special events and more. Be sure to be seen at the Best Show in Snow!

Contact Kerri Joseph to schedule a sponsorship consultation.  
kerri@sima.org | 614.557.3948

34    SYMPOSIUM XTRA  |  www.sima.org 

BERLON 
Booth 927
Berlon’s Meltrr is just the salt spreading tool that will save time and gain productivity with the scoop and go design, eliminating the need to hand load salt. The Meltrr also features a hydraulic auger and spreader. Speed is adjusted with the engine speed (rpm). It comes complete with hoses, couplers and hose saver and is available in 60-inch/26-cubic-foot and 72-inch/32-cubic-foot capacities. 

www.berlon.com

GHADAN COMPANYBooth 1025
Ghadan Company is a main producer and supplier of rock salt and solar salt for deicing and industrial applications. Ghadan has its own mining, trucking, stevedore and shipping subsidiaries. Ghadan products conform to the ASTM D632 Grade 1 standard and other standards as per European countries.

www.ghadan.co/en/

FISHER 
Booth 329
The INTENSIFIRE LED headlamps with exclusive EdgeView Technology provide a full 180° of light visibility from plow edge to edge, allowing you to clearly see both the full width of the plow blade and the storm in front of you — at all hours of the night. Solid optics deliver a wider, fuller, more even light pattern, while an intuitive heating system and forward-sloped lens design helps prevent ice buildup on the lens. 

www.fi sherplows.com

BOSS 
Booth 855
The Snowrator, a BOSS-designed hydraulic snowplow, features a tall poly skin blade that delivers maximum productivity in heavy snowfalls. The Snowrator’s new electrical system features weather-resistant connectors to improve reliability, and hydraulic hose ends now feature a special coating with 7 times greater corrosion resistance. The Snowrator accepts all BOSS ATV plow common parts and accessories for better parts availability and convenience of service. 

www.bossplow.com

product showcase

ECO SURFACE SOLUTIONSBooth 415
Pretreat pavement and walkways to prevent snow and ice from bonding. Liquid anti-icers are excellent for pre-wetting salt to increase brine time and lower working temperatures. Anti-icing is less labor intensive and provides immediate relief from snow and ice.www.ecosurfacesolutions.net

BUYERS PRODUCTS Booth 511
Get full size power from your half-ton truck. Revamped snowplow models feature a new RapidLink Attachment System with a hydraulically operated Jack Switch that allows the driver to adjust mounting height on the fl y to quickly line up your plow and vehicle. Grade 50 steel frames, a Floating A-frame, and a municipal-style chain lift  provide strength and value. Corrosion resistant 304 stainless 

steel blades, poly defl ectors and easy grip handheld controllers are standard. 
www.buyersproducts.com

SPONSOR

SPONSOR

Xtra19_34-40Showcase.indd   34
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"STEEL" THE SPOTLIGHT

mailto:Kerri%40sima.org?subject=
https://www.sima.org/subscribe
mailto:kerri%40sima.org?subject=I%20am%20Interested%20in%20Symposium%20Sponsorship%20Opportunities


Make the most of  
your investment

PRE-SHOW

1. �Complete your exhibitor profile. Can’t find  
your link? Email exhibits@sima.org.

2. �Invite your best customers with a  
FREE VIP Trade Show Only Pass.

3. �Plan a pre-event marketing blitz with a  
show-branded social campaign. Plus,  
request your free membership mailing  
list by emailing kerri@sima.org.

4. �Request a free lead retrieval license  
by emailing heather@sima.org. 

AT THE SHOW

5. �Engage, engage, engage! Sitting at your booth 
looking at your phone is the best way to miss  
a potential customer. Don’t forget to scan 
attendees’ badges using your lead retrieval app!

6. �Connect with attendees at SIMA after hours  
events, welcome reception, Thursday night  
party, keynotes  and closing event*.

POST-SHOW

7. �Take the post-show survey to receive the  
attendee list for a final marketing push.

8. �Start building relationships with attendees  
you met at the show!

* Extra fee for closing event.

WHO DOESN’T LOVE  WHO DOESN’T LOVE  
TO SAVE MONEY? TO SAVE MONEY? 
Set yourself apart with a sweet deal for 
SIMA members and show attendees.

SHOW SPECIAL 
Show-only incentives are a great 
way to entice attendees to visit your 
booth. It’s a short-term offer that can 
generate long-term benefits. Make 
sure to add it to your exhibitor profile.

SIMA DEALS 
Supplier members can also offer 
longer-term SIMA Deals and 
incentives specifically for SIMA  
snow professionals.

NOT A MEMBER?  
We can fix that.  
Email kerri@sima.org.

CHECK OUT  CHECK OUT  
THE EXHIBITOR  THE EXHIBITOR  
RESOURCE  RESOURCE  
CENTERCENTER

mailto:exhibits%40sima.org?subject=Help%20me%20with%20exhibitor%20profile
http://www.sima.org/ShowVIP
http://www.sima.org/ResourceCenter
mailto:Kerri%40sima.org?subject=
mailto:https://drive.google.com/file/d/110JAIhejrdYIr7odenYs1D47N3jzE8H7/view?subject=
mailto:heather%40sima.org?subject=Requesting%20My%20Lead%20Retrieval%20License
mailto:kerri%40sima.org?subject=I%27m%20Insterested%20in%20Symposium%20SIMA%20Deals
http://www.sima.org/ResourceCenter
http://www.sima.org/ResourceCenter
http://www.sima.org/ResourceCenter
http://www.sima.org/ResourceCenter

